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We are a full-spectrum business news platform 
for the MENA region and beyond, serving 
an influential audience of market-makers and 
decision takers. We break important stories, 
provide authoritative opinion and analysis, and 
facilitate commercial collaboration.

The AGBI team brings a wealth of experience, 
comprised of former senior executives from 
international titles including The Times, The 
Telegraph, the Financial Times and The Wall 
Street Journal as well as local publishers such as 
Arabian Business and The National. 

Our mission is to become an essential tool for 
ambitious business people and established 
leaders alike, helping them identify the region’s 
key commercial opportunities and challenges.

In technology-accelerated markets where content 
is created in an instant, we stand apart to deliver 
insight rather than simply present information, to 
facilitate understanding rather than contribute to 
the noise, and to provide the focus that informs 
good business decisions.

Headquartered in London and with a newsroom 
in Dubai, we are a team of dedicated journalists 
providing up-to-the-minute business news and 
insightful analysis at the intersection of regional 
economies and global markets.

Welcome to AGBI.

James Drummond
Editor-in-Chief
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We focus on all the sectors that matter, from emerging tech and evolving trade relations to banking, stock markets, construction, plus oil and gas, airlines and 
tourism, macroeconomics and energy transformation. We interview the regional heavyweights who move markets and decide policies.
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ANALYSIS ◆ AVIATION

Qatar dazzles as Middle East aviation picks
up pace
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By Andy Sambidge

A family boards an aeroplane. There are 213 airlines operating in the Middle East, says the OAG
report

The Middle East’s aviation sector is growing at twice the global rate and is
expected to offer 257 million passenger seats this year, according to a new report.

Not so long ago major airlines viewed the Middle East as a place to get cheap fuel
on their way from Europe to South East Asia. Now it is one of the fastest-growing
markets in the world. 

Available seat kilometres – a key industry metric for passenger capacity – is
growing by more than 9 percent a year on average in the region. 
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The report by aviation consultancy OAG says the UAE and Saudi Arabia are the
region’s biggest markets, accounting for 61 percent of total airline capacity, while
Qatar is the fastest grower.  

Since 2000 Qatar’s aviation sector has expanded by 12.5 percent annually. It has
grown from just over 3 million seats to more than 32 million seats expected this
year.

In its latest financial results Qatar Airways reported net profit of over $1 billion for
the first half of 2023-24, up 114 percent. Revenue rose 7 percent to $11 billion.

“The sustainability of such growth going further forward is an interesting aspect to
consider given how the market is developing,” said the OAG report.

UN Tourism’s annual barometer says the Middle East had more than 87 million
international tourists in 2023 – up 22 percent on the pre-pandemic figure for
2019.

The number of airlines operating in the Middle East increased to 213 last year, up
from 135 in 2000. There are 36 locally based carriers in that total, a figure that has
doubled in the past 20 years.

The latest report from the International Air Transport Association (IATA) says Middle
East airlines reported demand for seats was up nearly 11 percent year on year in
March. This was slightly below the global average of 14 percent.

Airline and capacity growth has also led to the number of routes increasing. There
are now nearly twice as many airports served from the Middle East as there were in
2000, although the 2020 high water mark has not been reached in the years since
the Covid pandemic.

OAG said competition between Middle Eastern and international airlines exists on
nearly 400 routes, 20 percent of the total. This keeps fares competitive, it said,
especially because the competition is often between legacy carriers and low-cost
newcomers.

The 10 largest airlines in the Middle East have a combined order book of 795
aircraft to be delivered by the end of 2029. These planes are forecast to add 107
million seats to airlines’ capacity, OAG said.

However, OAG added that profitability has not always been possible in such a
competitive market, especially among smaller airlines that struggle for market
share.

Many of the region’s larger carriers posted “exceptional levels of profitability in
2023”, the report said, pointing to Emirates’ half-year profit of $2.7 billion.

By contrast, Oman Air has struggled with profitability. Although the airline reduced
its losses by 25 percent in 2023, it has yet to make a profit.

Saudia, the region’s largest airline by capacity, is hopeful of returning to
profitability by the end of this year.

“Unfortunately for the smaller airlines in the region, some of whom are obligated to
operate routes that perhaps fulfil more of a social rather than commercial
requirement, profitability is more of a challenge,” the report said.

OAG added that any sudden and significant change in the market could have
airline CEOs “ducking for cover”.

Willie Walsh, director general of IATA and former International Airlines Group
boss, also highlighted the unpredictable nature of aviation in its latest report.

Airlines “are fed up of bearing the cost when delays and cancellations are the
result of poor preparation in other parts of the value chain”, he said.
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Increasing at twice global rate■

Qatar fastest-growing market■

Region had 87m tourists in 2023■

How airline capacity has risen
Seats available in selected Middle East markets

Source: OAG Created with Datawrapper
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Riyadh Air expands with fleet of narrowbody jets■

Emirates chairman ‘not happy’ with Boeing delays■

Luggage, airspace and size: challenges for Dubai’s new airport■

Airline order books: 795 planes on order up to 2029

Source: OAG Created with Datawrapper
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VIDEO ◆ GIGA-PROJECTS

Saudi giga-project designs to merge
tradition and futurism
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By Andrew Hammond

Saudi Arabia wants to ensure that the futurism of its giga-projects does not smother
the diversity of its local architecture, according to the head of the government’s
Architecture and Design Commission. 

One of the most striking features of the kingdom’s transformation plan launched in
2016 has been its design – from otherworldly resorts planned for new city Neom
to a vast cube structure big enough to fit 20 Empire State Buildings at a new
downtown district in Riyadh. 

Preserving heritage and integrating local design into the projects – such as the
Najdi style in the Riyadh region, Hijazi style in Jeddah or Aseeri style in Abha –
has become an imperative, said Sumayah Al-Solaiman, CEO of the commission. 
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“There are sometimes instances where there is reverence for the vernacular and
everything new and modern is shunned but that is not the case in Saudi Arabia at
all,” she said. “We embrace the new and innovative without losing who we are.”  

The commission – one of 11 overseen by the ministry of culture – has a remit to
advise and guide the multitude of projects, which led one real estate consultancy
to dub Saudi Arabia the biggest construction site in the world. 

In 2021 it issued a design charter for the burgeoning industry and followed that
with an annual competition. One of its key roles in ensuring knowledge transfer
from leading global design houses through training Saudi architects and
partnering with local firms.

“We have opportunities where some of the giga-projects come to us and ask for
guidance,” Al-Solaiman said. “We tell the firms always that projects with local
knowledge and experience will make them relevant, win awards and be easily
acceptable by people.”

Urban development has become a pressing issue in Riyadh as it prepares to host
the 2030 World Expo. The once forbidding city has become more livable through
the raft of new projects and social liberalisation.

But traffic snarls have worsened with the city’s expansion, making the completion of
a metro system all the more important.

“It is car centric but the metro system will help with time management, even people
being happier, not having to go through hours in traffic,” said Al-Solaiman, an
academic in the field. “All of that will make the city more attractive and more
livable.”

Al-Solaiman points out that since the 1970s Riyadh developed a distinctive style that
merged vernacular forms with contemporary elements, but it became lost in the
urban sprawl. The Diplomatic Quarter, designed by Saudi and German architects,
is one example.

The design of the Museum of Islamic Art in Qatar by IM Pei started a wave of new buildings
integrating traditional styles across the Gulf

Qatar moved the dial with buildings such as the IM Pei-designed Museum of
Islamic Art, which has spurred a raft of locally inflected post-modern architecture
across the Gulf.

“We need to be authentic to who we really are,” said Al-Solaiman. “There is a
renewed interest in heritage and history and this kind of foundational knowledge of
who we are.

“But with all the development in the different regions it’s important it doesn’t
become a cookie-cutter exercise.”

A D V E R T I S E M E N TAndrew Hammond talks about Saudi Arabia
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Oil keeps Russia and China close, but
analysts warn it won’t last
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By Eva Levesque

The presidents of China and Russia, Xi Jinping and Vladimir Putin, held talks in Beijing last week

Russia was China’s biggest oil supplier once again in April, according to official
figures, staying ahead of Saudi Arabia thanks to its cheaper crude.

However, crude flows from Riyadh to Beijing are expected to increase as the
kingdom strengthens its presence in the Chinese energy sector, analysts have told
AGBI.

Russia’s crude oil exports to China were up 30 percent year on year in April,
according to data from Beijing’s General Administration of Customs. Supplies from
Saudi Arabia were down 25 percent over the same period.

China, the world’s largest crude oil buyer, imported 2.25 million barrels per day
(bpd) from Russia in April.

It took 1.54 million bpd from Saudi Arabia in last month, discouraged by the
higher official selling price (OSP).

In April the kingdom raised the OSP for its flagship Arab Light to Asia to $1.70 a
barrel over the Oman/Dubai average, up from the previous premium of $1.50.

Russia’s crude, shunned by many international buyers after the invasion of Ukraine
in 2022, is being transported to China via pipelines under long-term contracts –
and by a shadow fleet defying Western sanctions.

Mukesh Sahdev, head of downstream and oil trading analysis at consultancy Rystad
Energy, said the average crude cost for China imports was $3 to $4 per barrel
lower than the Dubai benchmark.

“That means Russian discounts are higher than that to drive the average down,”
Sahdev said.

“China is taking the best advantage of cheaper Russian oil, to be ready for crude
demand growth ahead, while anticipating lower flows from Opec cuts and an
increasing check on leakage of sanctioned barrels.”

Riyadh has extended its voluntary output cut of 1 million bpd until the end of June,
and is producing around 9 million bpd. Opec+ members are scheduled to meet
on June 1 to discuss future policy.

Tanks of Russian crude oil at a pipeline terminal station in China. Putin says Russia could add an
oil supply to its planned Mongolia gas pipeline

China’s crude imports reached a record 11.3 million bpd last year, according to the
US Energy Information Administration.

Chinese refiners have increased their purchases of price-competitive supplies from
other Middle Eastern countries, including the UAE, Iraq and Iran. Angola and
Brazil have also become increasingly important suppliers.

Matt Stanley, energy expert at the commodity data supplier Kpler, told AGBI:
“Beijing encourages Chinese firms to diversify their crude supply, driven by the
government's perception of an increasingly hostile international environment and
heightened energy insecurity amid escalating geopolitical tensions in the Middle
East and the South China Sea.”

Kpler estimates that China will also take around 10 percent less Saudi crude in June
than in May.

However, Stanley said, Saudi Arabia is likely to increase its crude exports to China
in the long term, as its investments in the Chinese oil refining industry grow.

State energy giant Saudi Aramco has set sights on a number of private refining
complexes, securing deals for oil supplies for decades.“Chinese private refiners
will have to accept higher-priced crude oil and might lose access to cheaper
supplies,” Stanley said.

China remained Saudi Arabia’s top market, followed by South Korea and Japan.

The close ties between Russia and China were on display last week as President
Vladimir Putin visited his Chinese counterpart, Xi Jinping, in Beijing.

The two leaders, who declared in 2022 that their relationship had "no limits",
signed a strategic partnership during the visit.

Putin said on Friday that Russia could add an oil pipeline to its planned gas
pipeline, the 2,600km long Power Siberia 2, to be built via Mongolia.

Bilateral trade rose by more than a quarter last year to a record $240 billion.

Analysts believe lax enforcement of US sanctions has aided imports of Russian oil
to China, as the Biden administration does not want oil prices to rise. However, this
could change after the US presidential election in November.
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Russia’s crude is cheaper than Riyadh’s■

Saudi sales to China set to drop again■

Likely to increase in long term, say experts■

China's oil imports
Imports in 1,000 barrels per day

Source: Rystad Energy Created with Datawrapper
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Opinion: The fascinating complexity of China’s Middle East energy ties■

Opec maintains stance on oil demand predictions■
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China's oil imports from the Middle East
Beijing also imported oil from non-Mena countries in March
Russia: 2,616.3   Brazil: 769.16   Angola: 484.18

Source: Rystad Energy Created with Datawrapper
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Who's buying Saudi oil?
Exports in 1,000 barrels per day

Source: Rystad Energy Created with Datawrapper
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v Opinion

Since launch, AGBI has attracted high-calibre contributors such as CNN’s Eleni Giokos, PIF Head of Energy Mohammed Alabalaihed, Emirates Airline 
President Sir Tim Clark and former UK Trade Commissioner to the Middle East Simon Penney, alongside star columnists Robin Mills and Frank Kane.
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By Simon Penney

The Rolls-Royce factory in Chichester. Cars remain one of the UK's biggest imports to the GCC

Britain and the Gulf states have long been solid trade and investment partners.
Dating back more than a century, UK companies have played an important part in
the region’s development – a role that has only accelerated since the discovery of
oil and gas.

Regional hydrocarbon wealth has been invested locally to turbocharge the
transformation of desert states into first-world economies. And internationally, GCC
wealth is being invested into the world’s foremost emerging sectors that are
defining global growth.

During my time as the UK’s first HM trade commissioner, it was clear to me that
Britain cannot take its historical relationships for granted.
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While UK companies have done well in the region in the past, there is no
guarantee this will continue as global competition increases. We must step up
politically and commercially if we are to compete.

Today the Gulf is the UK’s third-largest export market globally outside the EU,
behind the US and China only, totaling £37 billion. This has grown by a staggering
67 percent since 2021 – and there is significant scope for it to grow further.

Alongside the exports of UK companies, Britain has also been a major destination
for inward investment. Gulf countries have invested more than £150 billion in the
UK economy, supporting economic growth in the regions, providing much-needed
venture capital and creating jobs.

Ensuring the UK remains an open and attractive destination for inward investment
is critical in supporting domestic economic growth in the years ahead.

With an impending election, I believe strongly that government-to-government
relations are critical. Three priority areas include:

Partnerships

These really matter. We cannot engage simply on a short-term, transactional level.
The strength of the relationship between leaders and ministers is pivotal. Never has
this been more important.

The Financial Times reported only this week that Oliver Dowden, the deputy prime
minister, visited the UAE to tend to the relationship, before leading more than 300
companies on a trade mission to Saudi Arabia.

Trade is an important part of diplomacy – often referred to as economic
diplomacy. If the diplomatic relationship is strong, trade relationships tend to
expand; if it’s not, the reverse is true. I have seen first hand how trade has been
impacted when relationships deteriorate.

Investment

The government must ensure the UK remains an attractive and globally competitive
destination for inward investment. Strengthening ties and developing joint
programmes for research and development are vital. We have seen this in the
creation of two £10 billion sovereign investment programmes with the UAE and
Qatar in which capital has flowed into the UK.

The ongoing success of such programmes, as well as flows from Saudi Arabia,
Oman, Kuwait and Bahrain requires a top down, joined-up approach to
partnerships. The UK’s Office for Investment will play an important role in realising
these goals.

Red tape

Removing barriers to trade through bilateral trade agreements should remain a
cornerstone of trade relations. Negotiations are advanced for a Gulf-UK free trade
agreement that will see most tariffs removed and red tape cut. Completing the work
that has started should be a top priority.

Global trade is a competitive sport. British companies have a real opportunity to
deepen their business with the Gulf. The role that an incoming UK government
plays in promoting economic diplomacy and forging partnerships with the region’s
leadership will define how successful Britain can truly be.

If the UK does not step up, other countries will. And already are.

Simon Penney is a former HM Trade Commissioner to the Middle East and was
awarded the Companion of the Order of Saint Michael and Saint George for his
services to international trade and investment.
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v Video

Broadcast quality audio-visual content is one of AGBI’s hallmarks, with key players interviewed and current affairs unpacked to give viewers the answers they seek 
and the insights they value - it’s “news you can use” in easily digestible form.



v Graphics

Accurate and compelling data is at the core of AGBI’s proposition with infographics deployed across a range of subjects to illustrate key trends and illuminate 
complex subjects - the key points of the important stories at a glance, at readers’ fingertips.



v Social media

In an increasingly networked world, AGBI is an influential presence on all the social platforms that matter. Our content is shared by movers, shakers and market 
makers from Prince Khaled bin Alwaweed Al Saud to Sheikha Intisar AlSabah.



November 2023 saw AI experts flying in 
from the US, Europe and Asia to discuss the 
global learnings from AI implementation across 
industries. The panel of speakers and audience 
discussed a range of topics exploring the there 
“Does AI enable us do things better, or to do 
better things”?

The business leaders who came to the invitation-
only event commented on the calibre of 
attendees, and expressed their appreciation to 
AGBI for bringing global AI experts to the UAE. 
We expect many to attend future events in 2024.

Contact the AGBI team at partnerships@agbi.com to enquire about upcoming events or to discuss your curated brand event.

v Events

“A top quality 
experience from start 
to finish. The AGBI 
team’s consistent 
professionalism, 
support before, during 
and after our two AI 
strategy events were 

beyond anything I’ve experienced in many years 
of international conference work.”
Michael Bayler Panel Moderator

“We thoroughly 
enjoyed being part 
of this event – the 
audience was high-
calibre, the evening 
well-organized. We 
were impressed with the 
coverage and interest 

generated across media and social platforms, 
both leading up to and following the event.”
Mario Rizk Sponsor, Oliver Wyman

“The AGBI team was 
deeply thoughtful about 
the event, content and 
experience - important 
when making sense 
of this complex 
technology. It’s no 
wonder the panels 

invited spirited engagement and were widely 
celebrated by attendees.”
Jessica Groopman Panel Speaker



Martin Newland
CEO
Former Editor of The 
Daily Telegraph (UK), 
Editor of The National 
(UAE), Publisher of Abu 
Dhabi Media’s Arabic 
and English titles.

James Drummond
Editor-in-Chief 
Former Financial Times 
Gulf News Editor 
and Cairo/Baghdad 
Correspondent,  
Head of Geopolitical 
Risk at HSBC.

Hector Arthur
Chief Strategy Officer 
Former Digital 
Development Director 
at The Times & The 
Sunday Times, CDO  
at Which?, CEO at 
JECT.AI.

Alicia Buller
Opinion Editor
Former Launch Editor at 
AGBI, Launch Editor at 
Gulf Business, UK Editor 
at Arabian Business, 
Writer at Reuters, PwC 
and Wired.

Tomaso Capuano
Creative Director 
Former Creative 
Director at WSJ and 
Dow Jones, Creative 
Director at The Financial 
Times, Art Director at 
The Times.

Robert Cole
Commercial Director 
Robert was Commercial 
manager at ITP Media 
Group (UAE) & 
Business Development 
Director at Daily Mail 
Group (UK).

Frank Praverman
Head of Newsroom 
Former Digital 
Newsroom Editor  
at The Times and 
Sunday Times, 
Transformation Lead  
at Times Online. 

Frank Kane
Editor-at-Large
Former columnist at 
Arab News, Senior 
Business Correspondent 
at The National, 
Business Editor at  
The Observer.

Shane McGinley
News Editor 
Former Editorial 
Director at Arabian 
Business, Head of 
Content at Reuters, 
Business Features Editor 
at Arab News.

v Leadership



MPU - in Article

Double MPU - in Article

Leaderboard - under Menu Bar

Mobile App - 350x50, 300x100

Newsletter Leaderboard - between content sections

 

The opportunity to be the exclusive branded sponsor to promote your 
brand/leader/thought-leadership content (4 x articles) on a tab we will 
create. The channel will host all AGBI content on the subject matter, 
alongside the sponsor content (4 x articles) and branding

$100 CPM

$120 CPM

$150 CPM

$120 CPM

$4k

$POA - contact us 
for details

Advertising

Channel Sponsorship on AGBI.com

v Partner with AGBI

Contact our team to talk through 
partnership opportunities from content 
marketing to digital advertising and 
sponsorship – partnerships@agbi.com

London Office
Holborn Gate, 
330 High Holborn, 
London, WC1V 7QH.

Dubai Office
Dubai Media City,
Building 02, Office No. 202,
Dubai, United Arab Emirates.



Video
Onsite at client office or at industry event - editor interview with client - 
filming and production, inclusive of client branding, to create an asset for 
the client and hosted on AGBI

Audio Podcast
Moderate and produce a 10 min podcast to be edited and published 
on AGBI.com

Commercial Content
Leadership profiling, Q&As and written content

Special Report/White Paper

Curated Client Events

AGBI Event Sponsorship

Starting from $10k

Starting from $10k

Starting from $10k

Starting from $15k

Starting from $40k

Starting from $12k

Content Marketing

Events

v Partner with AGBI

Contact our team to talk through 
partnership opportunities from content 
marketing to digital advertising and 
sponsorship – partnerships@agbi.com

London Office
Holborn Gate, 
330 High Holborn, 
London, WC1V 7QH.

Dubai Office
Dubai Media City,
Building 02, Office No. 202,
Dubai, United Arab Emirates.



Join the AGBI community and never miss out.

v Community

Sign up to our Newsletters

xxxx

Sign up today

Download the AGBI App 

Download on the App Store




